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WHAT IS YOUR PERSONAL 
BRAND REALLY SAYING?



HOW I SEE MYSELF
Your own opinion of yourself and your abilities probably differs to 
how others see you. Scribble down your own perception of 
yourself i.e. your qualities, traits, strengths, weaknesses and how 
you think you’re portrayed (the good, bad & ugly).

How I see
myself

HOW I SEE ME



HOW OTHERS SEE ME

Overall, other people have this general perception of me: 

Now over the next few days ask your trusted friends, family and 
colleagues to describe you. Find some honest feedback and be open- 
minded to receiving it (you may not always like what you hear but 
equally you will probably be pleasantly surprised). Try asking them for 
specific feedback rather than 'so what do you think about me?'. Some 
examples may be "how do you think I come across to new people".



Summarise your strengths and 
weaknesses as perceived by others.

How
others see

me



GAPS BETWEEN MY 

SELF-IMAGE AND REALITY

Completing that exercise will give you a better idea of how others 
perceive you. It's also a great way to hold up a mirror to yourself and 
reflect on the type of person you want to become. 
 
Ask yourself this and journal your thoughts: 
 
- What are some of the biggest surprises in completing this exercise? 
- Does it change the way you think about yourself? 
- What are some commitments you would like to make as a result of this? 
 



Start to group the similar themes and ideas from both your self- 
assessment and how others view you. So for example group 'fun, 
energy and laughter' to 'Happy personality' or similar themes. 

My personal
brand

themes

MY PERSONAL BRAND 

THEMES



With your new found self-awareness, write down what you would like to 
do to improve your personal brand. Now this could be a whole range of 
things such as who you'd like to connect with, how you conduct yourself, 
what you would like to learn, opportunities that you would like pursue. 
Specifically write down how you will act differently to change your 
personal brand, for example, Will you help more people? Will you talk 
less, listen more?

PERSONAL BRAND 

TWEAKS



RUBY'S EXAMPLE


